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ABSTRACT 

Indian farmers are embracing the digital age, evolving from traditional cultivators into 

content creators and influencers. Armed with smartphones and local expertise, they are 

sharing knowledge, selling products directly, and building online communities — signaling 

the rise of a “creator economy” in agriculture. This shift supports the Atmanirbhar Bharat 

vision by empowering farmers as entrepreneurs, educators, and change agents. Platforms 

like YouTube and Instagram enable rural youth and women to engage in agri-commerce, 

education, and branding. Despite challenges such as digital divides and monetization 

barriers, opportunities abound, especially with regional language content and potential 

government support. This movement is redefining farming — from soil to screen — 

cultivating both livelihoods and aspirations. 

 

INTRODUCTION 
 

rom Farmers to Influencers: Once 

confined to the plough and produce, 

Indian farmers are now stepping into 

the digital limelight. Armed with smartphones, 

native knowledge, and creativity, they are 

transforming into content creators — building F 
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online communities, selling directly to 

consumers, and becoming local agri-

celebrities. This transformation marks the rise 

of the “creator economy in agriculture”, a 

movement deeply aligned with the 

government’s Atmanirbhar Bharat (Self-

Reliant India) vision (Government of India, 

2023). 

“In today’s India, a farmer is not just a 

cultivator — he can be a teacher, entrepreneur, 

and influencer.” 

What is the Creator Economy? 

The creator economy refers to a system where 

individuals monetize their knowledge, skills, 

and content through digital platforms. Globally 

seen in lifestyle, education, and tech sectors, it 

is now finding fertile ground in Indian 

agriculture (The Financial Times, 2023). 

In rural India, it means: 

Farmers sharing videos on sustainable 

practices. 

Women teaching kitchen gardening on 

YouTube. 

Startups enabling farmers to brand and sell 

their own produce. 

Impact on Indian Agriculture:  

1. Knowledge Access and Localization: 

Digital creators are making farming 

know-how more accessible than ever. 

Platforms like YouTube and Instagram 

are full of tutorials in regional languages, 

breaking literacy and access barriers 

(Singh & Sharma, 2021). 

 

2. Agri-Commerce and Branding: Farmers 

are building direct-to-consumer models 

through social media. Whether it's tea 

from Assam or turmeric from Erode, 

creators are promoting their products and 

their stories. 

 

3. Skill Development and Youth 

Empowerment: Youth in rural areas are 

turning to editing, digital marketing, and 

online teaching, creating jobs beyond the 

farm — and within the village. 

From Soil to Screen - Examples: 

1. Khetiyari: A platform offering organic 

farming courses, Khetiyari blends 

agronomic wisdom with entrepreneurship, 

empowering thousands of rural learners. 

 

2. Digital Green: This NGO trains farmers 

to make and share instructional videos in 

local dialects — spreading knowledge 

peer-to-peer in the most relatable way 

(Digital Green, 2025). 

 

3. Krishify & BharatAgri: These platforms 

combine agri-consulting with social 

networking, letting users share ideas and 

questions — and some become 

influencers in their own right. 

 

4. Local Heroes: Deepak Gadhwal, a 

farmer from Haryana, teaches natural 

farming via YouTube. 

Mallika Rai, a tea planter from Assam, now 

sells artisan tea via Instagram and hosts agri-

tourists on her farm. 

Challenges on the Digital Farm 

Despite the promise, several hurdles exist: 

• Digital Divide: Uneven access to stable 

internet and smartphones. 

• Lack of Monetization Knowledge: Many 

agri-creators struggle with platform 

algorithms, copyright issues, and content 

planning. 
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• Language Barriers: Most platforms still 

under-serve regional dialects. 

• Institutional Gaps: No formal support or 

training structure yet focused specifically 

on agricultural creators. 

Opportunities - What the Future Holds: 

• Women as Agri-Creators: Home-based 

digital work can unlock economic 

independence for rural women, who face 

cultural constraints in outdoor or public-

facing jobs. 

• Regional Language Boom: With over 

60% of rural users preferring local 

languages, vernacular content will drive the 

next wave of agricultural creators. 

• Government Support: The Indian Institute 

of Creative Technologies, as proposed in 

the MyGov article, could provide structured 

courses for rural creators — from 

storytelling to monetization. 

• Agri-Creators as Change Agents: 

Influential agri-creators can help the 

government promote messages on 

sustainable farming, insurance, digital 

payments, and climate resilience. 

CONCLUSION - Cultivating Aspirations, 

Not Just Crops: 

The creator economy is sowing a new identity 

for Indian agriculture — self-reliant, tech-

savvy, and globally connected. By supporting 

agri-creators with infrastructure, training, and 

market access, India can empower its farmers 

not only to survive — but to inspire. In the 

digital age, the most powerful tool in a 

farmer’s toolkit might just be a smartphone. 

“Today’s farmers aren’t just growing crops — 

they’re growing followers, businesses, and 

rural pride.” 
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